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Visit the My Purchasing Partner
website and find out how we can
Help You Buy Better
www.mypurchasingpartner.co.uk

Working hard to purchase smarter
AND protect our planet
WELCOME TO THE AUTUMN EDITION OF OUR SEASONAL MARKET GUIDE FOR FOOD BUYERS AND
CATERERS - SUPPLYING ALL THE INFORMATION YOU NEED TO MAKE BETTER BUYING DECISIONS.

“Choose to be optimistic,
it feels better.” Dalai Lama
The will we/won’t we conundrum that
is Brexit continues and with it both
stagnating consumer confidence and
a fluctuating Pound. It’s certainly
an opportune time to evaluate your
suppliers and purchasing to ensure

you are in the best possible position to
manage whatever happens next. With
plenty of British suppliers providing
high quality products and with the
prudent purchasing of imports, we
are confident that the future will
bring some fantastic opportunities,
including the weaker pound pushing
up the number of tourists visiting the

UK by 14.5% over the past two years,
bringing with them huge opportunities.
Our mantra is be prepared - so contact
us today for everything you need to
manage and maintain a successful
business.
We are My Purchasing Partner and
we’re here to help you.

My Purchasing Partner will source the high quality goods and services that you need to exceed your customer’s procurement
expectations - and to maintain profitable margins. Call us on 0800 121 6440
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THE BIG PICTURE

IN THE MARKETS

GENERAL STUFF

• The economy
• Pork shortage continues

• Marketplace

Quick Bites • £Bn Tourism Growth
• Turkey Troubles • Europe: FreeFrom Leaders • We love chicken

2
THE BIG PICTURE

THE BIG PICTURE
The economy
The UK gross domestic product (GDP)
contracted by 0.2% in Q2 this year,
having grown by 0.5% in the first quarter
of the year yet when compared with the
same quarter a year ago, UK GDP is up
by 1.2%.
The Pound and the Euro continue to be
volatile against the US Dollar as low
unemployment numbers fuel confidence
across the US. The Pound is currently up
against the Euro but with ongoing Brexit
uncertainty and economic slow downs
across the Eurozone, fluctuations will
continue into the near future.

Wages continue to outpace inflation. Three month average figures.
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African Swine Flu pushes up pork
and chicken prices for UK consumers
When African Swine Flu decimated
15% of Chinese pig stocks in just a few
months earlier this year, it led to China
needing to import the same volume of
pork in just 4 weeks that it took from
the EU over the entirety of 2018-2019
to meet local demand. This meant the
disease had and continues to have a
huge knock-on effect on the UK as
exporters around the globe race to fulfil
demands from China and benefit from

the high price the country is prepared
to pay. In turn, this is pushing up prices
for UK consumers of pork as well as
those of alternative proteins such as
chicken, lamb and beef.
To put the problem into perspective
China has over 50% of the total world
pig numbers - and about 130 million
pigs have been slaughtered so far,
wiping out most of their breeding stock
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Pork prices are forecast to rise by
70% in the UK over 2019 as demand
outstrips supply. Chefs need to
plan alternative menus to manage
this additional cost. Whilst we will
continue to source the best quality
pork products, it will inevitably become
harder and more expensive to supply
it and associated products including
gammon, bacon, sausages, and cooked
meats until later in 2020.
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IN THE MARKETS
Great British Seasonal Produce
TOP 5 CHOICES
Apples

Carrots

Damsons

Did you know?
POTATOES
Better quality levels and sizes are
back, just in time to meet the growing
Autumnal demand.
BUTTERNUT SQUASH

SAY GOODBYE TO...
Peppers

Pumpkins

Apricots

Courgettes

A pumpkin is a fruit and not a vegetable? Peak pumpkin season is in October but if
kept in a cool, dark place, pumpkins will keep until December.

oil, crushed garlic and salt and pepper
before adding feta and pine nuts for a
tasty side dish or keep it simple and
add roasted squash to salads for a tasty
meat-free alternative.
LAMB

grass growth which means new season
lamb has come through early.
ONIONS AND CARROTS
Good sized onions and carrots are back
on the menu after supply issues due to
the fluctuating weather over the summer.
The UK is usually 97% sufficient in
supplying carrots and growers expect us
to meet demand.

Low in calories but high in Vitamins A&C,
magnesium and potassium, Portuguese
butternut squash are now available in
the UK. Use it for soup, roast it with olive

UK lamb production is up by 10% yearon-year, bringing down prices by around
18% from last year’s record highs. Lots
of sun and rain over the summer helped

In a nutshell...

The weather and economic uncertainty continue to impact the cost of many food
and non-food products. Here are a few key areas to watch out for:

Dairy

Meat

Fish

Transport

Packaging

Wages

We are expecting
the price of
milk to increase
for farmers to
cover rising
insurance, fuel,
and staff costs.
It is unclear
whether these
will be passed
on, however, be
prepared for this
and the knock on
effect on butter,
cheese and
cream.

Beef prices
remain stable,
however,
increasing
global demand
for European
pork and turkey
is pushing up
prices. Read
more about
this in our Big
Picture Section.

Reduced supply
of North Sea
cod is pushing
up prices and it
is suffering the
additional blow
of the loss of it’s
MSC eco-label
certification
after scientific
advice that the
stock is below
safe biological
levels.

The price of
Brent Crude
Oil continues
to fall, month
on month amid
concerns about
global economic
growth, falling
demand and
signs of excess
supply despite
Opec-led cuts.

Packaging prices
remain high,
caused by the
high price of
paper, labour
costs, and
transport fees.

Wages have
been increasing
at a faster pace
than inflation
since March
2018 with
regular pay
estimated to
have increased
by 1.9%, the
fastest in nearly
four years. The
employment
rate for women
is 72.1% - the
highest on
record - and
80.1% for men.
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HEADS UP ON 2019
UK Tourism billion pound
growth fuels jobs
A new tourist industry job is created
in Britain for every additional £58,000
that visitors spend. With a new
report stating that the UK tourism
industry has grown by 14.5%, bringing
£18.5bn to the country over the last

two years. Revenue from tourists in
the UK now generates employment
for 3.3m people in tourism-related
businesses, making tourism one of
the UK’s largest and most successful
industries. (Source: Tourism Alliance).

Turkey troubles - expect shortages
of traditional Christmas fare
Watch out for high prices and product
shortages of the nation’s favourite
Christmas meat this year as turkey
takes a hit.
There are a number of reasons for the
expected 40% per kilo price hike on
turkey breast including the fact that
due to huge losses last year and the
subsequent switch to chicken production

instead of turkey, the UK & Europe are
producing 20% less turkey that this
time last year. Add to this the extreme
summer temperatures which decimated
flocks, the increased demand for
poultry from Asia where Swine Flu in pig
production has pushed up pork prices,
and restrictions on Turkey imports from
South America.

Europe leads the way in producing
organic, free-from, plant-based food
The European market is spearheading
the growth in organic food and drink.
Research shows that over the past ten
year, almost 20% of all food and drink
products launched in Europe carry an
organic claim, whilst just under half of
these launches also claim to be ‘freefrom’ - and 41% of them state they are

manufactured or sourced ethically.
The leading innovators include France
with 22% of all organic launches in
Europe between August 2018 and July
2019, Germany (20%) and Spain (9%).
(Source: Mintec)

Fast Food consumers
choose chicken
More of the UKs affluent consumers
including those with stable household
finances, are choosing UK chicken
shops for their takeaways. According
to the latest research from Mintel
carried out in June this year, 45% of
affluent consumers aged 16+ and 47%
of those with stable finances stated
that they had visited chicken outlets
and restaurants, up from around 40%
in 2018.

Animal welfare and ease of service
remain key to success in the fast
food sector. The growing popularity
of chicken is supported by 67% of
consumers agreeing that burger and
chicken restaurants are offering more
healthy options than a year ago and
37% of consumers ordering chicken
and burgers for home delivery up
from only 25% in 2018.

My Purchasing Partner, The Old Bakery, Green Street, Lytham FY8 5LG
Tel: 0800 121 6440 E-Mail: info@mypurchasingpartner.co.uk
www.mypurchasingpartner.co.uk

Promotional
Weeks Autumn 2019
16 OCTOBER
WORLD BREAD DAY
I NOVEMBER
WORLD VEGAN DAY
https://www.vegansociety.com/takeaction/campaigns/world-vegan-month
19-20 NOVEMBER
INTERNATIONAL DRINK EXPO
EXCEL LONDON
http://www.internationaldrinkexpo.
co.uk

http://www.streetfoodlive.co.uk

Helping you
buy better
My Purchasing Partner works hard
to source the products that you
demand. We closely analyse the
markets and negotiate with suppliers
to alleviate volatile pricing impacts
on our customers. Be assured that
whilst we cannot control the future,
we can be smart and transparent
about what is happening.
We pledge to keep you abreast of
developments and give you the
information and tools necessary
to support your strategic business
planning. Look out for our next
market report as we head towards
Autumn and visit our new website
for the very latest information. In the
meantime, if you have any questions,
feel free to contact us on:
info@mypurchasingpartner.co.uk
or 0800 121 6440
Thank you for your
continued support.
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